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Belgian Food Industry

Turnover Investments Jobs Indirect jobs

Export Import Trade balance Employers



3

Divers sector – 700 members

26 
sectors

96%
SME
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Challenges for the sector

• Stay competitive
• Keep innovating
• Internationalization
• Find people
• Sustainable production
• Food safety & healthy lifestyle
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Food consumption survey 2014

• 3200 people were selected

• Consumption data were gathered using a repeated 24-hour recall

• Sociodemographic characteristics

• Physical and mental health

• Physical activity and anthropometric measures
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Food Consumption survey 

Men

Underweight Normal Overweight Obese
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Energy balance
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Working together led 
to results

2009: Voluntary
commitment together
with retail and the
government to reduce
the salt consumption

2015: Sodium analyses of urine samples showed a 
reduction of 10% 
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9 challenges for the working group

1. Existing offer: reformulation has 
its limits

2. International context: produced
in BE or composition is decided in 

BE 

3. Food safety

4. Technological function of 
ingredient 9. Revision of existing food laws

together with BE authorities

8. All ingredients bring on calories

7. Legal provisions on product 
composition

6. Cross border shopping 

5. Taste preference
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After 2 years of preparations – 13/06/2016

Fevia, Comeos and the Belgian Government
are joining forces to help consumers adopt a 
healthier and more balanced diet.
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Dual approach

Extended offer for the consumer: taste 
and quality remain but less calories or 
smaller portions. Choice and lifestyle are 
important!

to balance energy intake and
consumption

More fibres
Less sat. fats

…

to bring nutrient intake (carbohydrates, 
sugars, proteins, fats, fibres,…) in line 

with the recommendations

Working on energy (kcal) intake Working on the optimisation of 
the nutritional compositionRestore energy balance to avoid

overweight and obesity

Making it easier:



2020

2020

Sector commitments
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Sector commitments
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Sector commitments
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Sector commitments
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Monitoring challenges :

• Budget

• Data on market share

• Composition of food products in 2012

• At sector level – follow-up on individual nutrients (p. 
ex. sugars)



Euromonitor



Euromonitor



Euromonitor

• Database with 6 years of historical data on market shares

• 230 categories on food and non-alcoholic drinks

• 57 000 branded products





https://www.fevia.be/sites/fevia/files/media/report_belgian

_convention_28_6_18_final_version.pdf

https://www.fevia.be/sites/fevia/files/media/report_belgian_convention_28_6_18_final_version.pdf
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First evaluation (2012-2017): positive trend

1. Less calories, sugars and saturated
fat

2. More fibres and wholegrain
cereals



What does this mean for breakfast cereals ?
(own reporting)

Result:

- 5,8% sugars
+ 13% fibres
+24, 5% wholegrain cereals*

* Figures only available for branded products

Objective:

- 4% sugars
+ 5% fibres
+8,5% wholegrain cereals



What does this mean for chocolate products & biscuits ?
(own reporting)

Objective:

- 2,5% saturated fat 
(chocolate prod.)

- 3% saturated fat 
(biscuits)

Result:

- 1,2% saturated fat 
(chocolate prod.)

- 3,2% saturated fat 
(biscuits)



What does this mean for soft drinks ?
(own reporting)

Objective:

- 5 % sugars

Result:

- 7 % sugars



What does this mean for dairy products ?
(own reporting)

Objective:

- 3 % added sugars

Result:

- 3,8 % added sugars



What does this mean for plant-based alternatives to
dairy products ?

(own reporting)

Objective:

- 4 % sugars

Result:

- 18 % sugars



No quantitative objectives, but various initiatives for: 

margarines, ice cream, sugar, bakery products, potato
products, meat products, snacks and nuts

What does this mean for other products ?



Website

Strawberry sorbet 

At least 30% less
calories

Turkey fillet

25 % less salt
compared to 2012

www.convenantevenwichtigevoeding.be 
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Independent data confirms the downward trend

2261 

kcal

2233 

kcal

Source: Euromonitor International’s Passport Nutrition (Edition 2017), packaged

foods and soft drinks



• Commitments for part 2 of the convention (until 2020)

• Cold sauces (-3% energy), spreads (-5% fat) and prepared 
dishes (+ 10% vegetables).

• Soft drinks and dairy products, -5% (added) sugars

• …

• Continue to involve other sectors: catering, out-of-home, etc.

What’s next



Conclusions

• Self-regulation works: positive trend between 2012 and 2017

• Positive trend but we are not there yet

• Collaboration between food industry and authorities is crucial, our
journey continues

• Important to work in stages and convince the consumer


